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Introduction

This report presents findings of the qualitative analysis carried out on
the data retrieved from the focus group (FG) held with a sample
teenagers in Malta during July 2019, further to dissemination of media
campaign content targeted towards this group.

The analysis was carried out on the basis of the indicators identified
as relevant through the literature review exercise carried out for the
purposes of this research study, namely:

1. Household and lifestyle, with special attention to income and
consumption;

2. Financial literacy and capability, with attention to financial
education;

3. Retirement capability, with attention to an analysis pension
schemes; and

4. End-user engagement with the targeted financial literacy and
retirement capability campaign.

Moreover, the review of literature also enabled identifying
mechanisms that transversally affect all these four main indicators,
namely:

a. Trends (identified within the teenagers’ cohort);

b. Assets and resources (that the teenagers’ cohort possesses or
practices);

c. Limitations (that limit the financial literacy and/or retirement
capability of the teenagers’ cohort);

d. Communication trends and vehicles (within the teenagers’ cohort
when engaging with financial literacy and retirement capability).

These indicators and mechanisms will also be used to organize the
structure of this report.



Household and lifestyle

Trends

All of the teenagers’ representatives participating in the post-campaign FG
lived with their family of orientation. Thus, short and medium-term
commodities trended in their lifestyle expenditure. A significant number
of expenses mentioned by this cohort were associated with leisure and
recreation, some of which are related to online activities or student life,
consequently involving regular expenses and subscription fees. Some other
expenses were associated with a need, such as driving lessons and driving-
related expenses, such as fuel, as well as mobile phone expenses. Data
below provide some examples:

“...tohrog, shopping, karozza u 'lessons’ tal-karozza.”

“Hrug ghalina hu meta tmur tohrog tiekol, ikel, drinks, transport.”
“...hrug, petrol...”

“(Re mowbajl) Mhux emergenza imma bzonn, specjalment f’din il-
generazzjoni. Qisek jekk m’ghandekx mowbajl, gisek mcahhad minn xi
haga.”

“(Researcher) Ever Paid by installment? Perhaps a car or mobile?
(Participants) No.”

“L-Universita l-aghar ghax ikollok lectures gurnata shika. Tispicca tiekol
il-“lunch’ kollu filghodu u tigi nofs il-gurnata u jkollok il-guh u tispicca
tixtri. Ftit ftit tonfoq fuq I-ikel.”

“Inhallas, Spotify.”

“Anke jien.”

“Netflix.”

Other household and lifestyle trends flagged by the data include using
banking cards or online apps such as Revolut:



“Jien generalment ‘card’ nuza... Gie li ezempju nigbed ammont u
nhallihom fil-kamra ...”
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“Issa ‘bank transfer through Revolut’ u hekk inhoss insomma.’

“Ghandi Revolut u Visa ukoll.”
“Darba gratli jien meta kelli ‘issue’ mal-bank kull ma kelli Revolut...”

“Zewg Cashlinks bizzejjed.”

Negligible or extremely occasional gambling trended among
representatives of the teenage cohort:

(Dwar ‘scratch & win’ u simili) “Le, le (kulhadd le). Insomma kieku darba
fil fil forsi, forsi tkun ged thossok ‘lucky’.”

Assets and resources

Teenagers see part-time employment and networks (and kin in particular)
as assets to sustaining life’s financial aspect, the latter particularly in
challenging times:

“...imbaghad qisek gie li jkolli ghajnuna m ghand il-parents ukoll”
“Genituri.”

“Jien nahdem... Ikolli kieku stipendju biss, imma naq'a difficli ghax ftit
ukoll, hux?”

In fact, at the time of the research, teenage participants’ lifestyles were
primarily funded by part-time employment and/or study-related stipend for
some and/or by family, in some cases in the form of pocket money and/or
in exchange for help within a domestic or family business setting:

“Imma imbaghad bhala 'teenagers’, jistghu jahdmu mal-"parents’.
Jagqilghu naq'a 'pocket money' ...Li jkun bhala xoghol, ezempju tghinhom
go hanut. Anke naq'a 'sorting' jew tghin fid-dar.”



Limitations

Expenditure on paying for food when out for long days was perceived as a
lifestyle limitation caused by the intersection between being a teenager and
a university student:

“L-Universita l-aghar ghax ikollok lectures gurnata shiha. Tispicca tiekol
il-“lunch’ kollu filghodu u tigi nofs il-gurnata u jkollok il-guh u tispic¢ca
tixtri. Ftit ftit tonfoq fuq I-ikel.”

Among limitations to the financial aspect of household and lifestyle,
teenagers identified sickness and lack of employment. Some made specific
reference to limitations that would arise if part-time employment to top up
a study-related stipend would lack in their phase of the life course:

“.jekk tkun weggajt jew xi haga u m’ghandekx flus, taga' fuq xi hadd iehor,
hux?!”

“Jien nahdem...b’xi mod nistenna paga u nippjana. Imma jekk kieku ma
nahdimx, naq'a problema ifhem, haha! Ikolli kieku stipendju biss, imma
naq'a difficli ghax ftit ukoll, hux?”



Communication

Figure 1 graphically presents the twenty (20) most frequent words found
in the teenagers’ focus group data that was coded as related to household
and lifestyle. The same analysis results are presented in table format in
Table 1.

These results inform on the vocabulary terms preferred by the sample
representing the teenagers’ cohort to refer to items, concepts and practices
related to the financial aspects of household and lifestyle in the post-
campaign phase.

Figure 1
Word cloud — PSSS’ household and lifestyle
Twenty (20) most frequent words
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Moreover, they shed light on the quantitative relevance that each word had
when the focus group discussion focused on household and lifestyle
matters. In other words, on the frequency of the specific words tabulated
above during the fieldwork with the sample of the teenagers’ cohort.



Table 1
List — Teenagers’ household and lifestyle
Twenty (20) most frequent words

Word Length Count vaer e;g:g:ge ?’ivrgirlgsr
bank 4 32 1.94% bank
ikel 4 24 1.46% ikel
revolut 7 24 1.46% revolut
nigbed 6 20 1.21% nigbed
tispic¢a 8 20 1.21% tispic¢a
150 3 18 1.09% 150
nohrog 6 18 1.09% nohrog
savings 7 18 1.09% savings
ftit 4 14 0.85% ftit
account 7 12 0.73% account
card 4 12 0.73% card
nittopja 8 12 0.73% nittopja
nuza 4 12 0.73% nuza
tiekol 6 12 0.73% tiekol
transfer 8 12 0.73% ttrrg‘ggrrs
hrug 4 12 0.73% hrug
flus 4 9 0.55% flus
ammont 6 8 0.49% ammont
tuza 4 8 0.49% tuza
100 3 6 0.36% 100




Financial literacy and capability

Trends
One financial literacy trend identified within this cohort was budgeting
with the help of banking facilities, such as bank accounts:

)

“jekk tagla €50, parti minnhom thallihom savings u €25 ohra tonfoghom.’

“Jien inhobb li meta jkolli income, ghandi ‘savings account’. Jekk ghandi
€150, nara li €70 imorru fis-‘savings account’ u l-ohrajn tipo hrug,
petrol...imma inhobb nitfa fis-'savings’ ghax jekk forsi ghandek kont
wiehed il-bank tuzahom kollha, jekk ghandek €150, €150 tispicca tuza.”

Financial literacy trends among the teenagers’ cohort include use of
banking accounts, banking cards and online apps such as Revolut, though
assessment of these varied between different participants. Some were
sceptic of constant access to such facilities perceiving this as
counterproductive to financial education:

“Jien generalment card nuza, dejjem ninsa nigbed. Gie li ezempju nigbed
ammont u nhallihom fil-kamra u meta irid nohrog bla basket, niefiu lilhom,
nitfaghhom fil-but u dagshekk.”

“Jien inhoss li minn mindu bdejt nuza I-card, iktar ged nonfoq.”

)

“lja anke jien! Ghax qabel kont tghid ghandek €15, b’dawk irid nmexxi.’
“Issa ‘bank transfer through Revolut’ u hekk inhoss insomma.”

“Ghandi Revolut u Visa ukoll. Tittopja kemm tippotja, ma tindunax li jkunu
ged johdulek mill-bank. Ilum tiehu €10, u [-ghada terga €10 ohra
‘transfers’ u daqgshekk.”

“Darba gratli jien meta kelli ‘issue’ mal-bank kull ma kelli Revolut, u I-
hin kollu nittopja nittopja imbaghad spiccajt vera ‘broke’. Anqas
indunajt.”

“Jien ghalhekk m’ghandhiex. ‘1 mean’ naf li tajba, ‘safe’ u ghandi hafna
minn shabi li ghandhom u jhegguni biex naghmilha. Ghax naf kemm hi
komda ma naghmilhiex! Zews Cashlinks bizzejjed. Ghax b’hekk nigbed



mill-ATM u nkun naf kemm g#andi. Iktar kontroll, u nkun iktar ‘conscious’,
taf kif?”

Finally, consideration of trade union membership also trended, albeit not
ubiquitously:
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“Nikkonsidraw ninghaqdu ma’ trejd unjin.’

“Qatt ma hsibtha insomma jien (li ninghaqad ma' trejd unjin).”

Assets and resources

Short-term and medium-term financial planning trended among a number
of participants, particularly in association with further and higher
education (albeit in a limited way), education and research that specifically
target financial capability, first stable / full-time employment and investing
in independent living, including property investment:

“Jien ghaxar snin l-iktar nahseb.”

“Jien inkun lestejt Masters. Inkun ged nahdem. lkolli izjed ‘income’ u nkun
iktar komda imma fl-istess ha tkun trid tibda tahseb fuq post u hekk.”

“... mela ghalija 1-edukazzjoni hi importanti, hux? Imma mhux f’kull kaz
anqas ghax hemm min wasal fcertu livell ta’ edukazzjoni izda xorta jkollu
paga li tkun fl-istess livell ta’ xi hadd li ma studjax dagshekk.”

“Jekk tistudja kif ghandek tfaddal, issib hux? Hemm ricerki wkoll.”

“Qisek meta jkollok iktar income, iktar titfa fugek responsabbilta. Tara
flus dehlin.”

“Tkompli tistudja u jkollok dar.”

Data concerning financial literacy among representatives of the teenagers’
cohort manifest some are sensitized and give value to seeking help from
professionals, such as scheduling an appointment with a bank
representative; as well as to availing themselves of professional / technical
services and technologies available, such as automatized banking alerts:



“Kieku nirreferi ghall-bank ukoll. Tmur taghmel xi meeting maghhom biex

Jjehinuk kif ghan dek tqassam kontijiet u hekk. Dik hemm certu banek li jekk
tighed ezempju ‘over €50’ jibghatlek ‘message’. Int ghalik, tirranga kif trid
inti. Jien ezempju ma Kienux ihalluni nigbed iktar minn ammont
f’surnata.”

The family of orientation was also identified as an asset to financial
literacy, particularly when compared to formal schooling, of which input
was assessed as limited or negligible:

“Mill-genituri hux?! Imbaghad gie li sekondarja jew primarja qgisu jkun
hemm bhall-'Accounts’ u forsi jghinek kif ghandek tgassam u taghmel,
imma I-bazi tigi mid-dar zgur.”

“Kif qalet persuna hawn iktar familja tghinek f’dawn [-affarijiet. Tara lil
ommok tahdem b’dak il-mod u tqassam bhalha u forsi tghid ‘meta jkolli
flus tieghi hekk naghmel’ imma mhux mill-iskola.”

“Ommi hekk tghidli li hawn min ikun avukat, u xorta ‘qas jifdallu sold taht
rasu ghax ma jafx ifaddal; u min ikun ‘cleaner’ bil-paga minima u xorta
Jkun jaf ifaddal iktar minn persuna f’livell gholi.”

Participating teenagers flagged experiencing (temporary) independent
living that limits total financial dependency on the family of orientation as
an asset to enhanced financial education:

“Ezempju issa sa mmur ‘2 months’ Erasmus u sa nkun wahdi. Ha jkolli
naghmel ‘budgeting’ hafna ahjar minn issa. Anke jigi naq’a ‘pressure’.”

Other identified assets to financial education and financial capability
included “will power”, self-restraint and self-discipline — even when it
comes to daily routines, such as eating from home or taking a packed lunch.
Such variables were associated with making possible financial
sustainability, even when having wage limitations:

“Imma imbaghad trid tkun minnek ukoll u kemm taf tfaddal. Ommi hekk
tghidli li hawn min ikun avukat, u xorta ‘qas jifdallu sold taht rasu ghax
ma jafx ifaddal; u min ikun ‘cleaner’ bil-paga minima u xorta jkun jaf
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ifaddal iktar minn persuna f’livell gholi. ‘So’ trid tigi minnek li togghod
attent u x’ ‘will power” ikollok.™

“IZomm ordni bik innifsek. Jien l-ewwel haga li naghmel hu li nwarrab
ukoll imma jien ma nuzax Revolut ghax nispicéa bil-bank vojt kieku.
...bicca kbira tal-ikel niekol mid-dar gabel ma nohrog. Qisu narah kieku
hela ta flus, taf kif?”

“Tkun trid tonfoq aktar ukoll. Tghid, issa la ghandi, ghala le? Jew inkella
tara minflok ara dak fih saghtejn xoghol u ma tixtri xejn.”

Limitations

Most limitations to financial literacy and capability illuminated by the data
involve structural factors or the influence of these (rather than factors that
are predominantly controlled by the individual). As mentioned earlier,
formal schooling was generally perceived as a limited resource in the
context of financial education:

“Tara lil ommok tahdem b ’dak il-mod u tqgassam bhalha u forsi tghid ‘meta
Jkolli flus tieghi hekk naghmel’ imma mhux mill-iskola.”

“Ifhem l-iskola ma tghinx fit-tagsima ta’ flus.”

Low wages were identified as a limitation to financial capability:

“Jekk inti studjajt u ilhaqt xi haga imma [-paga tkun gieghda baxxa,
xorta tispicca fi-xejn, hux?”’

Financial dependency on the family of orientation — which can be
described as a traditional cultural phenomenon, particularly when extended
Into ages 18 years and over - was also perceived as a limitation to financial
literacy and capability:

“Hi fil-verita hafna minuri ma jafux kif jaghmlu ‘budgeting’ ghax hafna
jidependu mill-‘parents’...lIkel u hekk is-soltu jiehdu hsiebu genituri,
hux?”’

11



Media influence was another structural variable identified by participants
as limiting financially literacy and capability:

“(L-midja, TV jew midja socjali bhal Facebook ec¢.)... iktar itellfu “to be
honest’! Riklami hux, jurik u jégheluk tara affarijiet li forsi ghandek
bzonn u dawk specjalment li m’ghandekx bZzonn!”

“Heqq jekk ma tkunx finanzjarjament tajba, kieku problema. Qishom il-

prioritajiet ma tibdiex tarahom.”

Notwithstanding the predominance of structural variables among the
identified limitation, some participants also gave due relevance to
individual agency:

“... hawn min ikun avukat, u xorta “qas jifdallu sold taht rasu ghax ma jafx
ifaddal...trid tigi minnek li togghod attent u x’ ‘will power’ ikollok.”

12



Communication

Figure 2
Word cloud - Teenagers’ financial literacy and capability
Twenty (20) most frequent words

parents

Figure 2 graphically presents the twenty (20) most frequent words found
in the teenagers’ focus group data that was coded as related to financial
literacy and financial capability. The same analysis results are presented in
table format in Table 2.

These results inform on the vocabulary terms preferred by the sample
representing the teenagers’ cohort to refer to items, concepts and practices
related to the financial literacy and capability.

Moreover, they shed light on the quantitative relevance that each word had
when the focus group discussion focused on financial literacy and
capability. In other words, on the frequency of the specific words tabulated
above during the fieldwork with the sample of the teenagers’ cohort in the
post-campaign phase.
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Table 2

List — Teenagers’ financial literacy and capability
Twenty (20) most frequent words

Word Length Count F}’g’r ecigr?ttaege %’ivrgirlgsr
bank 4 17 1.13% bank
ikel 4 15 1.00% ikel
flus 4 12 0.80% flus
revolut 7 12 0.80% revolut
dar 3 11 0.73% dar
nigbed 6 11 0.73% nigbed
savings 7 11 0.73% savings
tispicca 8 11 0.73% tispicca
150 3 9 0.60% 150
genituri 8 9 0.60% genituri
income 6 9 0.60% income
jkollok 7 9 0.60% jkollok
nohrog 6 9 0.60% nohrog
hrug 4 8 0.53% hrug
account 7 8 0.53% ‘accounts’,
account
parents 7 8 0.53% 'r;zrreer;]ttz',
ammont 6 0.47% ammont
bla 0.47% bla
xoghol 0.47% xoghol
ta’
ta’ flus 7 7 0.47% edukazzjoni,
ta’ flus, ta
intelligenza
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Retirement capability

Trends

The limited data that focus group participants provided on retirement
testifies to a strong disengagement in view of what was perceived as a very
long-term projection:

“Jien ghaxar snin l-iktar nahseb. Sal-pensjoni zgur li le, ha ha!”

“(‘'Re thinking about pension years) No not really. No.

Other data reveal trends of associations between retirement age and
dependency, particularly in the case of sickness or disability:

“Jekk tkun weggajt jew xi haga u m 'ghandekx flus, taqa’ fuq xi haddiehor
hux?!”

Assets and resources

Among assets to retirement capability teenagers identified further studies
and qualifications, as well as inheritance from kin which they also
associated with the value of having a will:

“Tkompli tistudja u jkollok dar.”
“Ezempju wiehed mill-familja tieghek imut u jkollu xi haga minn tieghu u

jgassamhom mal-familja. Ithem jien ikkoncernata x ha ssir mill-affarijiet.
Jien naf, min ikollu tfal u jkollu dar ezempju”.

There is also evidence of interest in and some knowledge about private
pension schemes:

“Hemm 'personal pensions' ukoll mal-banek li tkun tista’ thallas mill-paga
tieghek stess.”
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In relation to this, teenagers’ representatives manifested awareness of
structural obstacles for retirement capability related to aging society, lower
birth and fertility rates:

“Jien ma nafx jekk ghandix 'bad concept' fugha, li naf tipo illi I-
pensjonanti ta’ bhalissa qed jircievu pensjoni miz-zZghar li qed jahdmu
bhalissa. Allura I-fatt li |-'birth rate' dejjem ged tonqos hafna, meta jien ha
nkun pensjonant ha jkun hemm min jaghti lili pensjoni, taf kif?”

“Hemm hafna xjuh u ezatt 'birth rate' baxxa meta tikkumpara.”

Limitations

Apart from structural limitation implied in aging society and low birth rate
trend just explained, teenagers’ retirement capability may be limited due
to lack of long-term planning since none of the participating teenagers ever
checked how their passage to retirement will work out in terms of income:

“(Dwar jekk iccekkjawx kemm ha jkollhom pensjoni) Le le (jidhku).
Xejnl.”
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Communication

Figure 3
Word cloud - Teenagers’ retirement capability
Twenty (20) most frequent words
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Figure 3 graphically presents the twenty (20) most frequent words found

in the teenagers’ focus group data that was coded as related to retirement
capability. The same analysis results are presented in table format in Table

3.

These results inform on the vocabulary terms preferred by the sample
representing the teenagers’ cohort in the post-campaign phase to refer to

items, concepts and practices related to retirement capability.
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List — Teenagers’ retirement capability

Table 3

Twenty (20) most frequent words

Word Length Count F}’g’r ecigr?ttaege %ivrr;:rlgsr
budgeting 9 6 1.95% budgeting,
flus 4 6 1.95% flus
income 6 6 1.95% income
jkollok 7 6 1.95% jkollok
pensjoni 8 6 1.95% pensjoni
dar 3 4 1.30% dar
denlin 6 3 0.97% denlin
fugek 5 3 0.97% fugek
ghaxar 6 3 0.97% ghaxar
ha ha 4 3 0.97% haha
ikel 4 3 0.97% ikel
izjed 5 3 0.97% izjed
jafux 5 3 0.97% jafux
jiddependu 10 3 0.97% jiddependu
jiehdu 6 3 0.97% jiehdu
jigi 4 3 0.97% jigi
komda 5 3 0.97% komda
lestejt 7 3 0.97% lestejt
Masters 7 3 0.97% masters
minuri 6 3 0.97% minuri

Moreover, they shed light on the quantitative relevance that each word had
when the focus group discussion focused on retirement capability. In other
words, on the frequency of the specific words tabulated above during the
fieldwork with the sample of the teenagers’ cohort in the post-campaign

phase.
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Engagement with the targeted financial literacy and retirement
capability campaign

Trends

When exposed to the targeted campaign content teenagers’ representatives
manifested a general lack of familiarity with or negative criticism of
content, seen as fostering dependency on parents and a skewed projection
of teenagers:

“Ma rajtux.”

“Angas jien.”

“Ma naqbilx mal-messagg li ghax it-teenagers jilliqu igemmghu.”

“Ifhem tkun tistudja ghandek [-€89 u jghinuk genituri u tfaddalhom ittella,
imma jekk tonfoq hafna dawk |-€89 ma tantx sa jservuk angas ghall-
gimgha ahseb u ara xahar. Jien ma naqbilx i qalet titlob il-flus m 'ghand

ommbha. L-ewwel tonfoghom imbaghad ddur lejn ommha.”

“N-percezzjoni li ghandhom t-"teenager’' ma toghgobnix, li jiehu kollox
'lightly", li ‘relax’, li ma naghtux kas jew ma nahsbux.

“Percezzjoni li ahina t-‘teenagers’ ma nahsbux ghall-futur hekk.”

“Ahna forsi nahsbu fil-futur, forsi mhux kulhadd.”

Some data manifest negative criticism of the campaign methodology,
arguing they found the focus group discussion more educational:

“Ezempju xi haga hekk, bhalma ged naghmlu issa, tghini nifthem iktar.”

Assets and resources

The feedback that teenagers’ representatives put forward on the campaign
content proves they endorse educational and campaign initiatives on
financial literacy and retirement capability, albeit not so much if these use
media channels or if they project oversimplify financial and retirement
capability. Data that positively reviewed the focus group methodology
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cited above suggest a more face-to-face micro approach would be better
digested by teens.

Limitations

Participants’ critiques of the campaign content and methodology dwelled
on the limitations these have in the context of broader limitations, such as
the lack of savings or the limitation to make saving part of one’s lifestyle:

“Jekk trid imbaghad tahseb fil-futur, irid ikollok biex tfaddal.”

“Tkun kemm tkun responsabbli xorta irid ikollok biex tfaddal.”

Main conclusions

Similar to the pre-campaign phase, representatives of this cohort
exhibited a relatively sophisticated extent of financial literacy and
capability, within the boundaries of life as a student with relative
dependency on the family of orientation. Financial literacy practices
included use of home made lunches, budgeting and saving, self-
restraint in using online payment facilities and disinterest in gambling.

Teenagers’ representative manifested disinterest in retirement years
and very little knowledge of retirement capability, albeit with some
exceptions concerning private pension schemes which, notably, had
not featured in the pre-campaign phase.

The targeted awareness campaign was not well digested by focus
group participants. Content was perceived as fostering dependency on
parents and as oversimplifying the association between holding a
bank account and financial capability.

Notwithstanding, teenagers attributed value to campaigning in this
sector, though they manifested preference to face to-face and micro
methodologies, rather than use of mass audience media or social
media channels.
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